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Factors Influencing Trustworthiness in Virtual Meetings:

Perceived Clothing Images and Attractiveness
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Abstract

In the digital era, the burgeoning prevalence of virtual interactions has empowered individuals to formulate rapid initial

judgments. The global prominence of COVID-19 has significantly transformed the working landscape,

traditional face-to—face meetings to virtual platforms. This transition has accelerated individuals’

environments. In the physical realm, human judgment relies on sensory cues, predominantly sight and

compelling a shift from
adaptation to virtual
hearing. Notably, in the

online sphere, office workers engaged in frequent virtual meetings subconsciously observe and evaluate the attire and
attractiveness of their counterparts during prolonged screen—focused interactions. Despite the escalating importance of clothing
image and perceived attractiveness in virtual spaces, there remains a dearth of comprehensive research in this realm. This study
addresses this gap by examining the impacts of perceived attractiveness and clothing image on trust in virtual meetings. An
empirical analysis explores potential gender-based variations in these effects. The study participants consist of Chinese individuals
in their 20s and 40s who actively participate in virtual meetings. Data analysis is conducted using the SPSS 27.0 program,
employing various statistical methods such as frequency analysis, independent samples #test, one-way analysis of variance, factor
analysis, reliability analysis, and simple regression analysis. The empirical findings affirm the influential role of the active image, a
sub-variable of clothing image, in shaping perceptions of physical attractiveness, social attractiveness, and trust in virtual
meetings. Further investigations delve into the relationships between physical and social attractiveness, and trustworthiness. This
study contributes to academic discourse by scrutinizing the effects of upper body clothing images and perceived attractiveness on
trustworthiness in virtual meetings. It proposes practical strategies for enhancing employees’ appearance management during

virtual interactions and outlines avenues for future research.
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