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Comparison of clothing, food, and living styles
according to interests in appearance and leisure activities on male consumers
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Abstract

Recently, interest in appearance and leisure activities has increased due to changes in values and lifestyles of adult men. In
addition, changes in the social environment have increased the time to invest in leisure activities. This study examined the
clothing, food, and living life of adult men according to their interest in appearance and leisure activities. The survey was
conducted with an adult male living in Seoul, and analysis were executed through correlation and t-test method.

As a result of the study, it was found that adult males are generally interested in leisure activities and their appearance. Men
with high interest in appearance showed high importance on clothing and living, and their interest in leisure activities was found

to be related to clothing, food, and living life.

Men who have high interest in appearance tended to pursue individuality and fashion trend among clothing life, and showed a
high sense of interior design or investment propensity in living life. In case of men with a lot of interest in leisure activities
pursued individuality and fashion trend in clothing, taste and health in diet, and sensuous interior in living.

Therefore, companies related with apparel, food, and housing need to continuously investigate changes in male consumer

characteristics in accordance with the flow of time, and develop product and marketing strategies according to the changes in

male characteristics.
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<Table 1> Correlation analysis between interest of appearance and clothing, food,
Interest

and living style
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<Table 2> Correlation analysis between interest of leisure activities and
clothing, food, and living style
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<Table 3> The differences in clothing, food, and living style according to
appearance interest
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<Table 4> The differences in clothing, food, and living style according to leisure

activities interest
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