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The Impact of Men’s Age and Product Involvement on Clothing Consumption Behavior
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Abstract

The aim is to explore the differences in clothing evaluation criteria and management behaviors after purchase based on the age
group and clothing involvement level of male clothing consumers. The findings reveal that male consumers with high involvement
meticulously care for their clothing from purchase to post-purchase management, enjoying a proactive approach to their clothing
lives. In contrast, those with low involvement demonstrate less interest in clothing purchase and post-purchase management. These
differences in clothing shopping and management behaviors rely more on socio-psychological factors such as involvement level
rather than demographic characteristics like age. Particularly, highly involved consumers prioritize fabric quality when evaluating
clothing items and exhibit a high awareness and practice of laundry care. Conversely, low-involved individuals show little distinction
from highly involved ones concerning brand considerations and exhibit lower awareness and practice of laundry care. By focusing on
the criteria that play the most significant role in clothing shopping and the management behaviors after purchase, the study aims to
identify strategies to provide information and services related to laundry and storage, thus enhancing the convenience of male
consumers’ lives.
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