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Brand communication of a yoga clothing brand: Mining of Product information texts and Consumer review texts
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Abstract

The purpose of this study is to research whether the direction appealed by the product information provided by the athleisure
brand through the online store accords with the value that consumers evaluate in the purchase review. As a result of collecting
big data for one year from SNS and blogs with the keyword ‘yoga wear’, ‘AnnO O’ as a brand and ‘leggings’ as a product were
selected as research subjects. Based on the data collection date, 1000 reviews and product information texts were collected in
reverse order. And the collected data were network visualized through NodeXL and degree centrality was obtained.

Collecting text from the product information page of an online store and analyzing the top 50 keywords, the keyword with the
highest degree centrality was the product name of leggings. It is meaning that emphasized the brand’s main product considerably.
The degree centrality of keywords related to body was highest, and the product information sought both utilitarian value and
hedonic value. Collected texts for 1000 product reviews and analyzed the top 50 keywords, the keyword with the highest degree
centrality was 'good’, it is showing that consumers generally had a positive evaluation of the product. The keywords with high
degree centrality were analyzed that consumers also perceived both utilitarian value and hedonic value as important. In addition,
organized common keywords for product information and purchase reviews, most of them accorded with the keywords with high

degree centrality in each. It is meaning that the value provided by the product information page
consumers.

effectively satisfies the needs of

As a result, when consumers purchase a product through an online store, they want to appeal to in the product information has

a direct impact and can induce a purchase. Therefore, it is necessary to clearly make the
communicate to consumers on the product information detail page.

direction that brands want to

Key words * athleisure brand, brand communication, consumer value
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Created with NodeXL (http-nodexd.codeplex.com)
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