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Abstract

The purpose of this study is to investigate the effects of ethical consumption and four sub-dimensions of consumer
innovativeness (i.e., functional, hedonic, social, and cognitive innovativeness) on actual purchase experience toward ethical products.

Data were collected from 169 respondents who participated in an online survey. All hypotheses were confirmed with the results of
binary logistic regression analysis. The statistical results indicated ethical consumption and social innovativeness positively affected
the purchase of ethical products; however, hedonic innovativeness negatively influenced the purchase of ethical products. In

addition, this study found no effect of both functional and hedonic innovativeness on the purchase of ethical products. The findings

can make educational and marketing contributions that encourage more consumers to participate in ethical consumption.

Key words * Ethical consumption, Functional innovativeness, Hedonic innovativeness, Social innovativeness, Cognitive innovativeness
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