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Abstract

Sales in shopping-related industries are increasing as the leisure time of office workers increases .

In particular, men’s

spending power is on the rise, so differences in casual wear purchase behavior according to male workers' type of clothing
shopping orientation were investigated. Respondents comprised unmarried male workers, and data were subject to factor analysis,
cluster analysis, ANOVA analysis, C/A-square analysis, and reliability test. After analyzing factors related to clothing shopping

orientation, cluster analysis was performed, and respondents were divided into

“ostentatious hedonic-seeking,” “economic

convenience-seeking,” and “low involvement in shopping” types. Differences in clothing purchase behavior depended on clothing
shopping orientation. Department stores were most commonly used in the “ostentatious hedonic-seeking” and “low involvement in

shopping” types, while the “economic convenience-seeking” type frequently used Dongdaemun .

In addition, the “economic

convenience-seeking” and “low involvement in shopping” types valued price, while the “ostentatious hedonic-seeking” type found
trends to be important. It was also found that the “economic convenience-seeking” and “low involvement in shopping” types had
low expenditures on clothing and lower purchase frequency, while the “ostentatious hedonic-seeking” type had high expenditures
on clothing and higher purchase frequency. Based on these results, companies should align their strategies to satisfy the needs of
“ostentatious hedonic-seeking” shoppers through product planning that reflects trends and increases their interest in clothes

shopping, while for “economic convenience-seeking” and “low involvement in shopping” shoppers, they should

price—cutting policies.
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<Table 1> Factor analysis result for the clothing shopping orientation (A=206)
Factor Eigen Variance explained % .
Factor liem loading value (Cumuiative variance %) | Cronbach's a
It is important to dress like the people in my type. .85
It is worthwhile to try to conform to the dress code of type. .82 14.68
h 2. 77
Sympathy You can show solidarity by wearing clothes similar to those of your colleagues. 77 %0 (14.68)
It is important to dress accordingly to fit in with a type of people. 57
When | go shopping, | feel happy and fun. 87 1313
Hedonic Buying clothes in itself gives me pleasure. 78 2.23 (27' 81) 81
| enjoy looking at various clothes. 7 '
| tend to buy new fashions or new products before others. .80 1050
Innovative | tend to quickly embrace new trends. .76 213 . 74
- - - (40.33)
| like a new and innovative style. 74
| think social status can be raised by dressing well. 77 1032
Dignity When you dress, be careful not to be criticized by others. 70 1.75 (56 64) 64
I'm going to wear a fancy outfit to get recognized. .66 ’
) Rather than going to many places, | tend to buy them at the first store. .85 10.07
1.7 72
Convenience | don’t spend much time shopping. .85 (60.71)
) | shop using discounts or at sales. .89 9.57
E 1. 72
£onomies | uses a store that can be bought cheaply. .86 63 (70.28)
goa AR ‘FAA ol HHslart 29 4= oEHL Eg) <Table 2> Consumer type according to clothing shopping orientation (V=206)
AR A0 D 5 ek A3, Ehele] ANS Fad) Osteniaous | Economic | Low
) Hedonic- Convenience- | Involvement in ,
A7|eAE BT wFOR FAH ‘FH 0 Byt & seeking seeking Shopping
= _ _ (rF58) (r=70) (r=78)
o] f= &3 Al A8 A7iy #AHFE T oz ‘HelA'o o
LEE 8 A g wdon Aol 3 Sympathy 417 Ba 399 B 325 A 24,89+
spon spAwo g 99l 62 7HAY #HE FFo HA Hedonic 499 C 426 B 312 A 105350+
o]a} wstgtl zF £3lo] golRgl g JhA e Ao 57, = Innovative 376 C 336 B 262 A 30,224
- s - Dignity 468 C 420 B 341 A 50.48+
& Aol B FAS FEAL, 67) 209 AEEL 70.28%
Al [EA% s5sha, 67} &cle) A9 0 Convenience | 270 A 449 C 354 B 5849w+
- . —
At W4 LAE=E YERH Cronbach's o Ak 64-8l0 &% Econornics | 378 A 4798 391 A 24,83

6709 oEayAEd 298 ENRE 2 §8S AR
g8 20 FAHFE T K HEAS AA8 3719
T4 F3E AARE W £38 5493 Zolrt HAs FEEHA
ovz A 739 29 FHHFE T 3% AAS e
CH(Table 2). 8 12 2343 T Ao 7 Taglon,
oz FA43 gAA, 534S A7 ‘B g
FT FRolet Wtk 3 28 3 13 28 #IAS vt
4 T8 Adepen, HAA ma FQEA AdE HAH
FT folgt WHAh F3 3& HYHH AARS A9
g umA alEe] A A7t e R ko n® Y A
ol FF'olgt HHetch ATFdAY ANl a9 Fg F
AARNET 493 &Y Ado] FNA AAAT HA o]
Mg AA e 2902 YERY Yun(2000)9] -9 frAbst
A s &4 4 A

6 dSABIEAT ALY (202D)

w0 001
* Result of Duncan test, types with significant differences were expressed in alphabets

(A<B<C).

LB whE and 738 FuiAd ofddgrE A

HAY Aol5 Lotry] 943 ANOVA ¥43} Duncan testS
A A= Table 3% 2ok Fulalde 4 foe #gd,
A, s, HAHAA o Aol7h vegTh 3
AA ARt F33 &9 AR fFRgAE WIdds A5
ojgste AR UEEow, Y IAmMGE &3 At 3
o, st AR F+ FHo| AF o] &t AR UE
Wk HAAE g ao]lE BAoy YAR A £33 EF
AT o] g4 g AoE SHAT vkl dEY &WE
g Aol gldouy Al 8 EF AF oldstes 7oA
g & AAH

gEMY7EY Aojg FA AgdAe HAH FP9
g zkol7k FAH AT, HFAA HFFT FFES JuT Al



Y& P sk dud e 9 nelse Aoz o ey,
Etukth AAR T &% AR K HAS MY T2
Asel, 5942 @ Tese Aoz et Aute $ye 4. dE2aT g0l otz REY FHY S Aol
gtk dEol o Aol gAou AR A 79 EF
BAss &f 4 oeds nYste As & F AT JE AT BE S TP o]E Lolr 7|
ol WA AHAF BAES FeAdty stgd AFATE 8 Chi-square testZ A3 A= Table 4] YeRlQT) &
ARG Suk and Lee(2018)9] A2t FARE Hedl Qv gAw o BAZu o oM we A S8 o7t dehgth o
7 E 29 = 3}
a5 9 Bl A Ak vgel bl BAH HFFT f3L 19
of 10%He o] AFste= ATl 2 AR Yegon, FA
<Table 3> Difference of purchase channels, selection criteria and information Ho27 483 49 Ao S 139 109k mwrel A
sources by shopping orientation consumer type (N=206) oz L}E}‘;}E}
Ostentatious | Economic | Low
Hedonic- | Convenience| Involvement
seeking -seeking in Shopping <Table 4> Difference of purchasing behavior by shopping orientation consumer
(r=58) (rE70) (rF78) type (N=206)
Department store 5.33 Ba 474 A 506 AB 364+ Ostentatious Economic | Low
Large discount store | 3.17 A 356 A 405 B 7.05+ Hedonic- | Convenience| Involvement ¢
) seeking -seeking in Shoppingl  ~
Purchase | Dongdaemun 376 A 427 B 376 A 329 (758) (7=70) (n78)
channel | Overseas & Duty Free | 2.64 B 206 A 226 AB | 335 7 ) yr
TV home shopping | 1.72 193 200 142 Less than 100000 Won | 5y | (5 (329
Internet shopping mall | 4.38 444 388 284 Clothing | More than 100,000 won — 30 28 26 11.26+
Brand 10 ™ i ” expenses | less than 200,000 won | (23.7) (285) (31.8) (a=4)
= : : : ; More than 200,000 won | ' 12 I
Price 397 A |454B  |431 AB | 366+ ore tnan 200 WO 1 104 (126) (14.0)
Selection | Trend 378 B 340 AB |3.10 A 373 ;esr?mt:aﬂ once every six (51 - (72 9 (11644)
criteria i - - -
Quality 403 309 422 104 Less than once every 17 31 33
Country of manufacture| 1.17 1.40 144 1.84 Purchase | three months (22.8) (27.5) (30.7) 15.15+
Match with own clothes| 3.95 381 379 13 frequency |\ han once a month (1723) (78 9 (79 8 (06
Outfit of street or : : :
acquaintance 440 421 459 83 From time to time when | 24 15 22
Inernet 426 460 422 156 necessay 87-2’ (1270-7) (2293-”
Informati Sntnzrcﬁaﬁ:tlespeople M lown |27 |emB |42 Because clothes are old | ;) (187) (208)
SZSEE on TV. Radio 266 307 265 188 Because do not have the 13 " 14
Mz;gazines Purchase | latest trendy clothes (10.7) (129) (14.4) 11.83
Newspapers, Fastion | 379 B 284 A [294A | 703 moes | Because saw favorte 17 1B | ()
ads clothes . . .
Store display 378 347 378 73 For own clothes and | 9 16 8
coordination 9.3 (11.2) (12.5)
+0<.05, #ep<.01 o< 05
. —— ) )
Result of Duncan test, types with significant differences were expressed in alphabets 2 observation frequency, b: expected frequency
(A<B).
. . . ufjH] o Qo= HA A g2 F5o] 3 do 13
o AU AR EE AN AR Bge g g TS BEAE T AR 8 € 2
olAF = W o3 = Ao o
sl Al Qe Ao AT § o A F9 2F ) P9 EAT il Tl st Asw e,
- N o]+ Kim et al.(2004)¢] 9 2d dAst= A & F
A AV AT VRO Gef g e W g o 01 K S AE00T ST RIS S 2
N . A A H o F ¥ 3 27 S 37 3] o
FoHE A2 % & At B4, A, A4FTst 2 P *f+°j ]Tf‘r°ﬂﬁq<1fta;.gﬁfgfﬂpi
S e 5 - oF %2 ot AO R | A A A= 5o 9
A BN ALET §39 auA7t 22 ol gagon], o H:T:ﬁﬂ)ﬁL baarol s ;;faj;ﬂ ]}
= . ) o Al 7 & o o] Al o2 H H| 3]
c ool g Bosk B44S g Fue 24Es :flwmﬂﬂ]_ﬂ S 0Eﬂgﬁ(}“?ﬂlo]
. L § A7) wZo 7lme Bt AEe X st ddo
#99 Kim and Choi2009)9] 97t tha: A3k dste @ o ne el 7 e i aol el
} L = AoZ AZHEY, wkd A H Y = ¥ o A
9t} T3 AAR EAHORE §93 Ao|7t UEIYA & ~ 3§z etk | BAHNFT K4 &Y Ao
FEe 714 o =mS JH w1y W] dod 9
srork A 2 9 BEAA B FeAge gy Tov PAY T SRS Y e fEd Sad oY
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